YouTube Ad

View Performance
From Google Ads

Campaign: YouTube - Video Ad (1) ~ Apr 23, 2025 - May 5, 2025

Efficiency

Impressions Clicks Avg. CPC CTR All conv. Cost / conv. Conv. rate Cost
35,772 93 $3.03 0.26% 68 $4.14 0.23% $281.33
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View Rate vs Conv rate by day

View Rate vs Clicks by day
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View vs Clicks by day Views vs Conversion by day
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Video Views by hour
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Impressions, Views & Clicks by Device
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